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Responsible Marketing, Advertising, Sales and Customer Relations Policy



1. BAY | Purpose
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This Policy ensures that the Reporting Entities present medical devices, medical consumables, orthopaedic
products, blood-transfusion technology equipment, pharmaceutical packaging and related services globally
in an accurate, balanced, substantiated and non-misleading manner, while protecting patient safety, the
independent judgement of healthcare professionals, customer interests and fair competition.

2. EHSEE | Scope
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Unless otherwise stated, this Policy applies to Shandong Weigao Group Medical Polymer Company Limited ,
its PRC subsidiaries Argon Medical's US interventional medical products manufacturing business within the
reporting boundary (collectively, the “Reporting Entities”).
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It applies to directors, senior management, employees and temporary personnel, as well as distributors,
agents, consultants and other third parties conducting promotion, sales, clinical education, distribution,
tendering, after-sales service or digital communications on behalf of a Reporting Entity.

3. % JEN | Core Principles
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All product and service information must be truthful, accurate, balanced, clear, evidence-based and
consistent with the approved or registered intended use, labelling, instructions for use and applicable
regulatory requirements. Material risks, limitations or warnings relevant to safe use must not be
omitted.
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False, exaggerated, unsubstantiated, disparaging or misleading claims are prohibited. Proactive
promotion of unapproved uses is prohibited. Legitimate non-promotional scientific exchange must be
handled by Medical, Regulatory or another authorised function under local procedures.
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Marketing and sales activities must not use gifts, payments, sponsorships, educational opportunities,
samples, discounts or other benefits to improperly influence decisions by healthcare professionals,
healthcare organisations, procurement personnel, patient organisations or other customers.
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Direct-to-consumer promotion may occur only where permitted by local law and appropriate for the
product, and must clearly state the relevant health condition, intended use, material risks, limitations
and the need to seek professional medical advice.



4. #AEIE#t ZiC %k | Material Approval and Records

o A ME, 8HIE FRFH. REAT. HERR. Bl WNuh HAZgE. %
M. BFEHRIRME=TTAE, NEFRNTHEE/ EFIRAFE. EZ5/EMFERLSE
.

All promotional materials, including advertisements, product brochures, exhibition content, sales
presentations, training materials, websites, social media, videos, email templates and third -party
content, must receive Regulatory/Medical or technical review, Legal/Compliance review and business
approval before use.
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Non-promotional materials, including scientific exchange, medical education, clinical training, health-
economic information and disease-awareness materials, must also undergo review appropriate to their
purpose and remain clearly distinguished from promotional content.
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The Reporting Entities shall apply version control, validity periods, withdrawal mechanisms and record -
retention requirements so that expired, superseded or non-compliant materials cease to be used.

5. SEFTETVYAL. EFVNAREEHLANESR | Interactions with
Healthcare Professionals (HCPs), Healthcare Organisations (HCOs) and
Patient Organisations
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Engagements of healthcare professionals for consultancy, speaking, training, research or other services
must be based on a genuine business or scientific need, documented in a prior written agreement,
remunerated at a reasonable fair-market level and supported by records of services and payments.
Remuneration must not be linked to product purchases, prescriptions, recommendations, referrals or
utilisation.
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Meetings, training, meals, travel and hospitality must be modest, directly related to the purpose,
compliant with local law and industry codes, and must not constitute an improper benefit. Funding for
accompanying persons, entertainment or lavish arrangements is generally prohibited.
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Funding of or collaboration with patient organisations must be transparent, documented in writing and
respectful of their independence. A Reporting Entity must not control editorial views, governance,
patient selection or public positions, nor exchange funding for product endorsement.
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Donations, educational grants, research support, samples and demonstration products must follow
defined eligibility, approval, use restrictions, receipt acknowledgement, tracking and, where required,
public disclosure requirements.

6. BFEE. R/ KXFE=7 | Digital Channels, Distributors and Third
Parties
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Company-sponsored digital content must clearly identify the publisher. Employees and third parties
must not use false accounts, conceal commercial relationships or make unauthorised product claims.
The Reporting Entities shall monitor official websites, social media and material third-party digital
activities on a risk-based basis.
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Distributors, agents and other sales third parties must contractually accept this Policy or equwalent
requirements, complete relevant training and remain subject to due diligence, sampling, audit and
corrective action. Material or repeated breaches may result in suspension, termination or reporting to
authorities.

7. ERARE. IFEAREH | Customer Feedback, Complaints and

Adverse Events
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Any product complaint, adverse event, potential quality defect or labelling issue identified
through marketing, sales, training, digital channels or customer interactions must be escalated
immediately under Quality, Regulatory and vigilance procedures. Sales personnel must not
independently decide whether reporting is required.
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The Reporting Entities shall establish a consistent customer-satisfaction measurement method
specifying the population surveyed or followed up, coverage, scoring method, annual target,
result trends and improvement actions, and shall distinguish complaint-closure rates from
customer satisfaction.

8. 3%i)ll. M5, | Training, Monitoring and Disclosure
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Relevant employees and high-risk third parties shall receive training at induction or onboarding and
periodically thereafter.
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Each Reporting Entity within the scope of this Policy shall, at a minimum, track the following indicators:
marketing material approval coverage, relevant employee training coverage, marketing or product
labelling non-compliance incidents, significant remediation actions, legal losses arising from false or
misleading marketing practices, disclosure of payments or funding provided in connection with
interactions with Healthcare Professionals (HCPs) and Healthcare Organisations (HCOs), and customer
satisfaction.
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Suspected breaches may be raised through the applicable compliance or whistleblowing channels, with
confidentiality and protection against retaliation.



